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MEGHANADAN S. MUMBAT

ORI Winery Pyt Ltd
today launched its

range of wines made

at its starc-of-the-art-

winery. The winery - Viva,
Merlot, Sauvignon Blanc,
Cabernet Merlot, and Caber
net Syrab were unveiled by
the popular television star
Simone Singh.

The collection of tow

white and three red wines are

competitively priced
between Rs 350 and Rs 650).
:“i[‘lt;lkin_u on the HEL‘:HH!H.
Ranjit Dhuru, chairman and
MD, d'Ori Winery Pyt Ltd
satd: "Chateau d'Ori has
endeavored to Incorporate
the best viticulture and win-
cry }HHL‘HL‘L‘H from [I'H,' Bor-
deaux n‘;.[iuﬂ of France -

CHATEAU D'ORI UNVEILS |

home of the finest wines in
the world - right from the
cultivation of grapes to the
winemaking process - we
believe it's a first in India."

Nestling on the slopes of
the win hill of Nerra Ori in
Dindori, Nashik, Chateau

d'Ori is spread over a single
estare of 100 acres. Another
300 acres have been taken up
for L!L‘t'rlnpl‘nrﬂt. to be I’L'.'lu.]}'
by 2010. The vineyard, which
has been six years under
preparation, ha thriving
vines of Cabernet Sauvi-
gnon, Merlot, Shiraz, Sauvi-
gnon Blanc, Chenin Blanc
and f.’h;ll'drmn;{;'- lts Merlot
plantation is the largest sin-
gle plantation in India

The tive wines are the cre-
ation of the winemaker extra
ordinaire M Athanase Fakorel-

lis. A world renowned oenolo-

g1st, he has over two decades
of experience in wine making
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and 1s solely in
charge of 25
renowned
chateaux in
France
Chateaun
d'Ori is the
first winery in
India where
the entire
process of
wine making
right from the
size of vats,
the S{thillg
conveyer belts,
the require
ment to work
lnp (O hnIIHIIL
1s inspired by
H{"n{_'ill'lg_:}'
practices prevalent in the
Bordeaux region. The winery
has a capacity for producing

RANGE OF WINES

one million bortles per year.
After the launch in Mum-
bai, chateau D'Ori 15 plan-
ning to enter the Pune, Goa.
Bengaluru & Kolkata mar
kets, and will introduce 1ts
wines in Delhi next season
"Though at present, per
capita consumption of wine
in India is only six liters per
person per year as compared
to 60-70 litres in France and
[taly, 25 It in US and 20 1t in
\ustralia, for the growing
group of globe trotting Ind:
ans, wine is becoming a drink
of choice. Tht' ;-‘ld‘u'illlr;lgr ot
wine as "health drink' has
come home to India.
Through our range we hope
to give the consumer a
choice of world class wines
al pr"ti:t'?i lhr;.'_‘n' can t';l:-'rilj.
atford.” Dhuru said >



